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True story: Several weeks ago, I had 
lunch with two partners from a 
boutique law firm. As the conversation 
segued from how an improved website 
would better showcase their work to a 

discussion of the opportunities they could attract 
through search-engine marketing, or SEM, I heard the 
usual mantra -- no one will search for a firm like theirs 
online and then call them cold. Nonetheless, I 
encouraged the attorneys to consider broadening their 
view. 
  
When I spoke with one of the attorneys this week, he 
told me that he had received a call from a dream 
prospect whose corporate counsel had done an online 
search and found their firm. If  with a poor website, 
this firm was able to generate a terrific lead like this, 
think what they could do if they really focused on 
using their website and search engine marketing as 
lead-generation tools. Now with this recent online-
initiated success, the partners are reconsidering their 
previous stance on the benefits of an enhanced website 
and online marketing. 
  
Continue reading Missed Web 
Opportunities.    
 
Download a printable PDF of Missed Web 
Opportunities. 

 

 
 

WEBINAR 

Your Law Firm 
Succession Plan:  

Tackling the Empty 
Rainmaking Bench 

  
Presented by Sharon Berman  

Principal, Berbay Corp. 
   

Will a looming empty 
rainmaking bench hinder your 
exit strategy? 
  
Many rainmaking owners have 
been stopped short on the way 
to retirement when the 
realization hits that there's no 
one to take on their mantle. 
The lack of rainmaking bench 
strength, which may have 
gnawed at you in the past, now 
becomes an obstacle to 
implementing your exit 
strategy.   
  
The time to build rainmaking 
and business development into 
your succession plan is years 
before you plan to transition 
your firm. 
  
Join us on February 14 at 11:00 
a.m. for a complimentary one-
hour webinar, "Your Law Firm 
Succession Plan: Tackling the 
Empty Rainmaking Bench." 
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10 Simple Rules for Your 
Firm's Blog 

The true marketing potential of 
blogs is often overlooked in 
favor of social media sites and 
search engine rankings. Yet 
blogs can be an invaluable tool 
to help you reach new clients 
and stay in front of current 

clients. Below are 10 simple rules to help strengthen 
your blog, drive web traffic and increase your firm's 
visibility: 

1. Use strong headlines. An intriguing headline 
will draw readers into the story. If you skip 
writing a headline, your headline isn't 
compelling or doesn't indicate what your blog 
post is about, your content is likely to be 
ignored.   

2. Include keywords - without sacrificing 
clarity. Keywords are important because they 
help potential clients find your blog and, by 
extension, your firm via search engines such as 
Google. It's essential to incorporate as many 
relevant keywords as possible into your blog 
post, without losing sight of your original 
point. 

3. Offer information that is actually of use to 
readers. All too often companies fall into the 
trap of using their blog only to talk about their 
own services or to offer a rundown of company 
news. While such posts have their place, make 
sure to include content that is practical for your 
audience and establishes your company or firm 
as an expert in your field. 

4. Include a relevant image whenever possible. 
Pictures and illustrations aren't necessarily 
required of blog posts - especially short ones - 
but they do add visual interest that may help 
catch the eye and direct attention to your 
written content. (Unless you're purchasing 
stock photos, remember to credit images as 
necessary.) 

5. Include links to related blog posts or 
relevant sections of your website when 
applicable. If something you're writing about 
relates to another post you've written in the past 
or a particular section of your website (such as 
a list of the services you offer), link back to it. 

  
We'll discuss: 
  

• Why it's critical to 
create a strong business 
development "machine" 
now. 

• How to nurture your 
pipeline of rainmakers. 

• Five steps to integrating 
business development 
into your firm's 
succession plan. 

• Your range of options 
at different time 
horizons. 

  
Cost:  Complimentary 
  
When: Thursday, February 14 
  
Time: 11:00 a.m. - 12:00 p.m. 
  
Register Today!  

 Connect with   
Berbay Corp. 
  

 

 
About Berbay Corp. 

Berbay Corp. is a marketing 
and public relations firm that 

creates the visibility and 
credibility fueling revenue 

growth.  

 
Be Spotted in the Crowd  

This Year. 
Visit us at www.berbay.com 
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It will keep visitors on your website longer, and 
they will come to view your firm as an 
authoritative source of information. 

Read the complete 10 Simple Rules for Your Firm's 
Blog. 

 

 
 

 
 

 
 

 
Questions? Comments? Contact us. 
310-405-7345 or berman@berbay.com  

  © Copyright 2013 www.berbay.com 
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